
Our responses 



True, but if we send several notices about the 
same song on the same site – like we do with 

Google – shouldn’t service providers get the hint? 
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The DMCA did not intend for service providers like 
Google to get away with indexing rogue sites 
again and again after clear notice of rampant 
infringement, creating an endless source of 
frustration for copyright owners 



We agree, and we’ve given props to Google for 
improving its system – but Google still limits the 

number of notices we can send as well as our ability 
to effectively search for infringement. 
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Google created Content ID in 2008. 
Google’s revenues since then have 
surpassed $200 billion – so Google 
only spends less than 0.03% of its 
revenues on preventing copyright 
theft on YouTube? 
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Yes! Voluntary measures are the common sense approach 
and are proving to be effective with other Internet 
intermediaries (see agreements with ISPs, payment 
processors, ad networks, advertisers, etc) – but Google 
hasn’t yet actually entertained the idea of a voluntary 
agreement with content owners… 



We have seen no demonstrable evidence that this is true. For example, 
we’ve sent more than 2 million notices to Google regarding illegal site 

mp3skull.com, and yet Google still lists mp3skull at the top of search results 
when users search for an artist’s name + song title + ‘download.’  

Google still has a lot of work to do in this area. 
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http://www.riaa.com/news_room.php?content_selector=riaa-news-blog&blog_type=&news_month_filter=2&news_year_filter=2013


The rogue site business model relies on 
advertising revenue. Advertising revenue relies on 
visitors. Visitors are led there by Google. Google 
has a role to play here and failing to at least 
demote these rogue sites off the first and second 
pages of search results is not productive. 
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Google AdSense-served ads repeatedly appear on apps that 
Google has already removed from its app store for 
copyright violations. Not sure that really counts as 
‘commitment’? 



 

 

 

 

 

We have some thoughts on reasonable, modest voluntary steps that we both 
can undertake that will make a real difference (as listed in RIAA CEO Cary 
Sherman’s written testimony for the notice and takedown hearing, which can 
be viewed here): 

 
 Let us monitor effectively.  Provide tools to allow us to search in a manner 

commensurate with the size of the problem, and then allow the number of takedown 
notices we submit to reflect ALL the infringing files on a site, rather than a tiny 
fraction of them; 

 Help end “whack-a-mole.”  Ensure that when links to content are taken down, the 
same content on the same site is not continuously re-indexed when repopulated by 
the pirate site, rendering the takedown process useless;  

 Push down pirate sites in search results.  Demote pirate sites in search rankings, using 
objective criteria such as the number of legitimate takedown notices submitted about 
the site; 

 Help the consumer know what’s legitimate.  Promote authorized sites and services to 
consumers in search rankings, through a “badge” or some other consumer-friendly 
information; 

 Stop “finishing the sentence” to lead to a pirate site.  Modify the “autocomplete” 
function so it does not lead users to sites or apps based on the number of legitimate 
takedown notices submitted about the site; 

 Don’t give pirate sites a continuous “do-over.”  Develop a common sense approach 
to implementing a repeat infringer policy. 

http://76.74.24.142/5185C0A1-9775-6988-0FE7-BC2A76C3F940.pdf


We look forward to working with 
Google on voluntary measures to 

build a flourishing, dynamic Internet 
that works for everyone.   
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